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Quote of the day

We are talking about 
a market that experi-
ences an involution 
and where the level of 
premiums is worrying 
for some companies, 
a concern mitigated 
by reserves and mar-
gins. The claims rate 
increase adds to it. We 
have three systems on 
the market that help 
us avoid human error 
and control claims.

Ionel DIMA
Vice President, AVUS Group
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according to a survey conducted 
for the very first time by Media 
XPrIMM with regard to electronic 
systems for vehicle repair estima-
tes in romania, presented at FIar 
2011, insurance companies often 
made the decision about imple-
menting the IT systems at local 
level.
It is worth noting that electronic 
systems came on the romanian 

insurance market in 2005, when 
the aUdaTeX and aLLIanZ-TIrIaC 
partnership was established.
according to the survey, insurers 
adopted these solutions because, 
in addition to better cost control 
for motor claims, they helped cre-
ate a benchmark system of prices 
for car parts and labor time.
also, according to insurance com-
panies that implemented such a 

system, the cost reduction ranges 
between 3% and 30%, stated Mi-
hai CraCea, scientific Coordinator 
of the MoTor InsUranCe daY at 
FIar 2011.
Meanwhile, the number of claim fi-
les for which companies use the esti-
mates varies between 10% and 90%, 
he added.
For estimates, aUdaTeX collabora-
tes with 12 insurance companies 

operating on the motor business 
line. 
daT romania collaborates with 
six insurers for estimates and with 
five companies for vehicle assess-
ments.
eUroTaXGLass’s collaborates with 
nine players on the motor insuran-
ce market for the “estimates chap-
ter” and with 15 players for vehicle 
assessments.

Media XPRIMM Survey: Electronic systems 
for vehicle repairs estimates in Romania
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For our company, the bancassurance 
channel has been a driver for success, 
the development of which has taken 
into account the results of some in-
depth surveys on the changes that 
have occurred in the last years in the 
customers’ behavior and needs, so 

that the developed products meet real 
needs, stated Florina VIZInTeanU, 
(foto) President of the directorate, 
BCr asigurari de Viata - VIG.
amongst the advantages of the 
distribution model adopted, she 
mentioned the process of building 
the loyalty of the bank’s customers, 
as well as the opportunity of the 
insurance company to approach a 
group of customers with a higher 
level of financial education. on the 
consumer’s side - the interaction 
with one provider of financial ser-
vices able to design a package of 
investment – savings – protection 
products that is closely adapted to 
the customer’s profile. The secret of 
success in a bancassurance model is 
“simplicity”: sophisticated products, 
but easy to understand, both by the 
customers and by the bank staff who 
have to offer these products. However, 
achieving this simplicity requires sub-
stantial technical effort and imagina-
tion, permanent process and system 

learning and improvement, added 
VIZInTeanU.
The group of the 50 companies op-
erating in a multibranding system, 
under “the wing of the VIG brand”, in-
cludes a group of bancassurance com-
posed of the subsidiaries from eight 
countries with a strategic partnership 
VIG-ersTe Bank through which major 
projects are carried out, which use all 
the group’s resources. BCr asigurari 
de Viata – VIG is part of this group and, 
over the past years, has successfully 
developed a system of bancassurance 
distribution which provides 70% of 
the underwriting activity of the com-
pany and has become the driver of its 
outstanding dynamics.
BCr asigurari de Viata – VIG ranks 
second on the life insurance market 
in romania, with eUr 73 million in 
underwriting and approximately 19% 
market share. In 2010, the company 
recorded a nominal growth rate in 
euro of over 21% against the results 
from 2009. 

A successful bancassurance service must be 
 apparently simple, but sophisticatedly built 
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Starting 2011, the PRIMM Publications hold the presidency of PIA 
(Presse Internationale des Assurance) 
In addition to numerous conferences dedica-
ted to the operators from the insurance, rein-
surance and private pension markets, the 14th 
edition of the International Insurance-reinsu-
rance Forum, FIar 2011, hosted the General 
assembly of PIa – Presse Internationale des 

assurances, the international association of 
insurance journalists. on this occasion, PrIMM 
Publications, represented by daniela GHeTU, 
editorial director, received the mandate of pre-
sident of the association for the next two years. 
alex HodGes, President of Insurance research 

Letter, Usa, was elected Vice-president.

PIa is a professional association of european jo-
urnalists, established in 1954, in Paris. Its foun-
ding members, as well as the current structure, 
includes prominent specialized publications 
from 20 countries on three continents. PrIMM 
Publications were invited to join PIa and have 
been members of this association since 2003.

The recognition we received from our colleagues 
with the mandate of president makes us proud 
of what the PRIMM Publications have become in 
only 12 years of existence. We have managed to 
build a set of respected editorial products that 
have become, for many specialized journalists, a 
primary source of information from the CEE regi-
on and a benchmark for the market development 
in the region, stated the new PIa President, da-
niela GHeTU. 

I am glad we will be working together and I am 
confident that we can join forces to bring a fresh 
perspective in the association by developing an 
efficient communication platform among media 
professionals interested in insurance, added alex 
HodGes.

Taking advantage of FIar’s significant knowled-

ge potential, the journalists present there got 
“straight from the source” the information 
about the realities of the romanian insurance 
market. They attended a private press confe-
rence where the interlocutors were the lea-
ders of some top romanian companies: radu 
MUsTaTea, President of the directorate, asTra 
asigurari, rangam BIr, Ceo, aLLIanZ-TIrIaC 
asigurari, Florina VIZInTeanU, President of the 
directorate, BCr asigurari de Viata – VIG and 
silvia sIrB, Ceo, aeGon asigurari de Viata. The 
discussions focused on topics like the realities 
of the market, achievements, but also short-
comings and future challenges, specific issues 
and opportunities.

The days spent at FIAR gave me a much clearer 
overview about what happens in the insuran-
ce industry in this part of the world. Moreover, I 
must say that the direct dialogue with leaders of 
companies from Romania showed me you have 
world-class professionals. I think that, given the 
people I have seen and the demographic poten-
tial you have, the insurance industry has a more 
than interesting future here, summarized alex 
HodGes the impressions of the PIa members 
present at FIar, in sinaia.

speaking about IT solutions, Mrs. 
aurica doIna, Vice President of 
CnPF, stated at the MoTor InsU-
ranCe daY - FIar 2011 that these 
solutions could avoid most human 
errors in assessing claims files and 
help streamline the activity. 

The insurance practice embraces 
these solutions. In the Republic of 
Moldova, just like in Romania, the 
motor segment is the main market. 
The Supervisory Authority has draf-
ted and will implement an IT solu-
tion that will be a challenge for the 
entire insurance market, as we are 
actually moving up to a new stage 
of the insurance market. We are ta-
lking about the stage of electronic 
issuing and automated records of 
claims files in this system, added 
aurica doIna.

The representative of the super-
visory authority from Chisinau 
thinks that these new regulations, 

although demanding for the in-
surance companies, will also help 
implement the bonus-malus sys-
tem, as the IT application will be 
linked to the traffic accidents re-
gistry and to the drivers’ registry. 
We expect this solution to reduce 
claims and human errors in filling 
out the insurance policies and help 
with a better management of all 
MTPL-related issues. Information 
technologies are the stages that 
will certify, streamline and improve 
transparency in MTPL, concluded 
the official.

ANSDAR: A law that allows owners to 
refuse the repair is being elaborated

We are talking about a market 
that experiences an involution and 
where the level of premiums is wor-
rying for some companies, a concern 
mitigated by reserves and margins. 
The claims rate increase adds to it. 
We have three systems on the market 
that help us avoid human error and 
control claims, stated Ionel dIMa, 
Vice-President of aVUs Group, at 
the opening of the MoTor InsUr-
anCe daY conference – FIar 2011.

These systems are a “gift”, available 
for the Romanian motor insurance 
market, that we did not have before. 
They are an extraordinary means, 
as each of the three tools allows us 
to check and control what happens 
at the repair shop. We have to un-
derstand that insurers are not repair 
shops. Insurers only pay for the vehi-
cle repairs, added sorin GreCeanU, 
FPVs.

A law that allows owners of repaired 
vehicles to refuse the respective repairs 
in case they are not satisfied is now 
being prepared. ANSDAR established 
an arbitrage and mediation chamber 
and we are already prepared to settle 
such potential cases, stated Maria Bo-
GHIan, President of ansdar, at FIar 
2011. 

Maria BoGHIan also thinks that 
romania has not yet developed a 
culture of re-using car spare parts: Pe-
ople think that we use parts from very 
old cars to make the repairs. We promo-
te this sector because we saw the dis-
mantled vehicles that provide the spare 
parts and because we can learn about 
the history of that part, how the car was 

treated, and the used parts have a very 
high quality, they come from cars that 
are still in the guarantee period. These 
parts also help to significantly decrease 
the repair costs.

NCFM: Information technology reduces human 
error and enhances transparency

Electronic systems for the 
insurance industry, analyzed at 
FIAR 2011
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Today at XPRIMM TV
What lies ahead for the 
Russian & CIS markets?

Host: Oleg DORONCEANU, International Markets 
Coordinator, Media XPRIMM 

Guests: Maria MOROZOVA, Member of the Man-
agement Board, RUSSIAN Re 

Dmitry DANILENKO, Chancellor of General Direc-
tor, EASTERN Re  

The perfect weapon in the 
claims battle

Host: Constantin RUDNITCHI

Co-host: Mihai CRACEA, Editor, Media XPRIMM

Guests: Gheorghe AXINTE, General Manager, AU-
DATEX Romania

Sorin IACOB, General Manager, EUROTAXGLASS’s 
Romania

Mihai WEBER, CEO, ALIAT Service

Bancassurance – beyond 
bank-related products 

Host: Alex ROSCA, Editor in Chief, PRIMM Insur-
ance & Pensions Magazine

Guests: Romeo JANTEA, Managing Partner, In-
surance Training & Consulting

Florina VIZINTEANU, President, BCR Asigurari 
de Viata, Cristian BALANICA, General Manager, 
PIRAEUS Insurance Broker

Fraud – a threat taking 
shape
Host: Alex ROSCA, Editor in Chief, PRIMM Insur-
ance & Pensions Magazine

Co-host: Mihai CRACEA, Editor, Media XPRIMM

Guests: Ionel DIMA, Vice-president, AVUS Group

Sorin GRECEANU, General Manager, FPVS – 
Street Victims Protection Fund

“Risk Hour” 
recordings 

are available at

Romanian evening at FIAR 2011
For the seventh year in a row, as-
Tra asigurari, official Partner of 
FIar – the International Insurance-
reinsurance Forum and also the 
most important company with ro-
manian capital on the national in-
surance market, offered the roma-
nian evening, a special event meant 
to bring the romanian traditions 
closer to the international business 
environment. 

“We are honored to be your hosts 
this evening for the seventh year 
and to offer you a 100% romani-
an evening, just like asTra asigu-
rari. Thank you for joining us and 
thank you, Media XPrIMM, for all 
your hard work to organize FIar, an 
event that I have been attending for 
thirteen years”, stated radu MUsTa-
Tea, President of the directorate, 
asTra asigurari. 

The romanian evening is one of the 
social events that FIar participants 
are very keen on attending, as it gi-
ves them the opportunity to conti-
nue the discussions initiated during 
the bilateral meetings and the con-
ferences in a relaxed environment. 

This year, the entertainment was 
provided by the dance performan-
ce of edi sTanCU’s ballet group and 
the music of asHa band, as well as 
the Pana Folklore Group.
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The current concerns in bancas-
surance relate to adjusting to the 
increasing number of regulatory 
changes and the responding to 

the changes in risk appetite and 
capital requirements, stated ro-
meo JanTea, Managing Partner, 
InsUranCe Training & Consulting. 
The optimum bancassurance mo-
del must also be selected in order 
to enable the shift from pure dis-
tribution to underwriting and find 
an appropriate answer to the insu-

rance demand of bank customers.

according to an ernsT&YoUnG 
survey, the distribution through 
bancassurance accounts for 36% 
of the overall insurance market, 
with an underwritings volume of 
eUr 1,059 billion in 2008, of which 
61% came from life insurance.

also, 20% to 80% of the underwri-
ting in european insurance com-
panies came from bancassurance 
in life insurance and up to 10% - 
on the non-life segment. 

With regard to bancassurance 
risks for banks and insurers, they 
concern mainly the specific capi-
tal requirements for the banking 
and the insurance system, which 
will be regulated by the Basel III 
and solvency II directives. at the 
same time, the financial crisis ca-
used pressure on capitals and de-
fined the risk appetite, together 
with the appetite for revenues.

Without risk and without capital 
from the bank, the underwritings 
requires capital and undertaking a 
risk as insurer, but the gain is a long-
term profit, said romeo  JanTea.

The crisis period generated the 
decline of banking products 
and implicitly a need for revenu-
es and enhanced capabilities in 
branches, and these can be seen 
as prospects for developing the 
bancassurance activity. Meanwhi-
le, customers became more awa-
re of the need for protection, so 

the interest in bancassurance will 
not dissipate with the recovery of 
banking products.

The main success factors for this 
type of distribution, as identified 
in the discussions of today’s event, 
are the simple products and pro-
cesses, a firm commitment at the 
bank top level that is cascaded to 
branches and then to customers, 

the presence of an insurance re-
presentative in the bank board, 
joint explicit volume/profitability 
targets for both partners.

In the end, more regulations and 
more transparency will benefit 
both the industry and the custo-
mers. With the increase of costs 
and complexity for customers, as 
well as for the sales force, bancas-
surance is the most inexpensive 
distribution channel, given that it 
can absorb part of the costs and 
replace the other distribution me-
thods.

The European legislation includes 
directives and practices that impo-
se transparency on financial insti-
tutions, as well as active commu-
nication among them - both with 
competing companies of the same 
type and among companies that 
have partnering relations, such as 
insurers, banks and leasing com-
panies, concluded romeo JanTea 
at the closing of the Insurance-
Banks-Leasing Conference at FIar 
2011.

From distribution to 
 underwriting, the winning 
formula in bancassurance

STRaTEgIC PaRTnERS

MaIn PaRTnER

INSURaNCE-BaNKING-
LEaSING CONFERENCE 

Success in bancassurance is a  
matter of commitment and  
involvement of both partners

Bancassurance is a sophisticated 
and demanding model that requires 
high standards of professionalism 
and uses the most important quali-
ties of the banking partner and the in-
surer, stated silvia sIrB, Ceo,  aeGon 
asigurari de Viata. The bank’s com-
mitment to the success of the partner-
ship, at all levels, but above all at top 
management level, is essential for the 
success in bancassurance, she em-
phasized.

on mature markets, banks draw 
over 40% of their revenues from 
insurance-related activities. The 
percentage is down to about 6.5% 
in the emerging european markets 
and almost zero in countries with 
underdeveloped financial systems. 
With big differences from country 
to country, 20 to 80% of the life in-
surance underwriting is done in the 
bancassurance system. The crisis 
and decrease of lending activity have 
co-interested banks in obtaining ad-
ditional revenues through bancassur-
ance partnerships and have brought 
in the banking environment the will-
ingness to make the necessary effort 
so that the partnership operates at 
optimal parameters, emphasized 
silvia sIrB. In order to capitalize on 
this interest from the banks, Trans-
ILVanIa Bank in particular, which is 
its main distribution partner, aeGon 
asigurari de Viata has looked for so-

lutions that match the collaboration 
model to the organizational culture 
and to the bank’s operation systems, 
in order not to hinder the banking 
activity, but increase its efficiency. “We 
have been working hard to provide the 
bank employees the necessary sup-
port in order to understand the prod-
ucts, to feel at ease in the relationship 
with the customer that need to ad-
vise. We’ve found out that, given their 
profession, these bank employees 
prefer the direct, “one to one” contact 
with the AEGON specialists who train 
them. We meet this need by traveling 
extensively, dedicating a lot of time to 
building this professional network and 
the results match our efforts. The mere 
finding that, after one and a half year 
of collaboration, the image the bank 
employees have with regard to insur-
ers, in general, has improved signifi-
cantly, is a reason of satisfaction, add-
ed sinziana MaIoreanU, Chief sales 
officer, aeGon asigurari de Viata. 

NExt EdItION

May 21st - 24th 
2012


